
mailto:noorlailie@gmail.com
mailto:isnalita@feb.unair.ac.id









	I. Introduction
	II. Literature Review
	A. E-Service and Actual Use
	B. Factor of E-Service Quality
	C. Determinants of Attitude

	III. Research Method
	IV. Results and Discussion
	A.  Outer Model (Measurement) Model
	B. Outer Model (Measurement) Model
	C. Discussion

	V. Conclusion and Limitations
	References




