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Abstract: In an increasingly competitive sharing economy market, the platform must quickly build
and increase the number of users through competitive action. The sharing economy platform
implements a series of competitive strategies for users to aim to improve platform competitiveness.
However, few people know how to use these competitive strategies on the competition repertoire
level to increase the number of users, and quickly building a platform ecosystem in the early
stage.Extending the competitive repertoire theory to the context of the sharing economy market and
integrating it with rating in the sharing economy literature. This paper assumes that the platform can
integrate these competitive strategies to increase the number of users.This paper also assumes that
the impact of these competitive strategies on platform user growth rating is related to application
rating. Through the data set, the initial construction behavior of the sharing economy platform is
analyzed. The data set is derived from the competition strategy data of the initial (six months) of the
domestic sharing economy platform.Finally,the research model framework of the sharing economy
platform was constructed.
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