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Abstract. Under the guidance of the "tourism + Internet" development strategy, we accelerated the
development of tourism informatization. Through the use of information technology to change the
traditional tourism production, distribution and consumption mechanism, with the concept of
information development to optimize the operation of tourism economy, to achieve the rapid growth
of tourism economy. At present, the application of information technology in the tourism industry
of Harbin is constantly developing in depth, but it does not form the scale advantage and linkage
effect, which is manifested in the information service function of the tourism management platform
is not strong, the development and utilization of the large data and the tourism management
information system are lagging behind. Aiming at the problems and deficiencies in the development
of tourism informatization in Harbin, this paper puts forward corresponding countermeasures and
plans.
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