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Abstract. Intangible cultural heritage embodies the wisdom of human development and is an
important tourism resource. This paper has combed the status quo of intangible cultural heritage in
Harbin, and through the analysis of the existing problems of intangible cultural tourism in Harbin,
further expounds the Countermeasures for the development of intangible cultural cultural tourism in
Harbin in the future, which is conducive to the development of intangible cultural cultural heritage
tourism in Harbin.
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