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Abstract. Heilongjiang Province is rich in film-induced tourism resources, with the unique natural
scenery and local customs and practices, Heilongjiang Province attracted a large number of film and
television drama creators to come. The flourishing development of film and television has laid a
good foundation for the development of Heilongjiang's film-induced tourism. However, through
in-depth investigation, we find that there are still have many problems to be solved in the
development of film and television tourism in Heilongjiang. For example, the development of the
industrial chain of film and television tourism is not perfect, the participation of social resources is
low, the social openness of the feature film and television scenic spots is not enough, the integration
of the resources of the film and television base is insufficient, the resources are not concentrated;
the film and television tourism item is not concentrated. The purpose of this paper is to analyze the
above problems in the development of Heilongjiang film and television tourism, and put forward
the corresponding countermeasures and methods.
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