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Abstract—This study aims to: 1) Develop Money
Market media to facilitate students in counting and knowing
currency class III primary school, 2) Knowing the feasibility
of Money Market counting and knowing currency class 111
primary school that have been developed. This research is a
type of research and development (R&D). The development
procedure carried out is conducting a preliminary study to
determine potential and problems, data collection, product
design, design validation, design revisions, product trials,
product trial revisions. Money market media are validated by
expert examiners, namely: media experts, material experts
and learning experts. Data collection instruments were
carried out with expert validation, observation of teacher
ratings, student questionnaires and active learning
observations. This study uses data analysis with qualitative
descriptive and quantitative descriptive. The results showed
that in terms of quality, the money market media was
included in the category of Very Good. The results were
obtained from media expert validation: 83.82; material
expert: 85; Learning expert: 92.50. Whereas in terms of
media feasibility Money market is included in the category of
Very Good. The things that were obtained by product trials
that contained student response questionnaire: 96.66; Queen
of media by teacher: 93.75; learning activation: 90.76. The
average of the overall got 90.10 with the category Very Good.

Keywords—money market, counting and knowing
currency, primary school mathematics.

I. INTRODUCTION

Based on Law No. 20 of 2003 concerning the
national education system, education is a conscious and
planned effort to create a learning atmosphere and learning
process so that students actively develop their potential to
have religious spiritual strength, self-control, personality,
intelligence, noble character, and skills needed by
themselves, society, nation and state. So that in
implementing education there needs to be a learning
process that stimulates students to develop their potential.
Every action and behavior of each individual will be
experienced according to his abilities. The process of
education itself will be through learning activities.

Creative and fun active learning is very necessary
in the learning process, considering that it is not easy to
grow the enthusiasm of students to be active in the learning
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process itself. Active learning can begin with teacher
planning in preparing previous learning activities, this is
certainly not easy to do considering the ability of each
teacher is different and the need for media assistance to
support learning activities becomes more active. Teachers
are qualified teaching staff as teachers, lecturers,
counselors, tutors, instructors, facilitators, and other
designations that are in accordance with their specificity,
and participate in organizing education (Law No. 20 of
2003). Therefore, the right choice of learning media can
make the teaching and learning process effective,
interesting and interactive and fun.

One of the problems associated with managing
mathematics learning in elementary schools is learning that
is still widely applied conventionally. Teachers often only
use Student Worksheets and use the lecture method in
providing learning so students feel bored when in class.
Learning that is more teacher-centered (teacher center) is
not student-centered (Student Center) and the lack of
teachers who use teaching aids or learning media, becomes
one of the problems in the learning process.

Based on these conditions, then in this study will
be developed teaching aids or media "Money Market" to
facilitate students in understanding the material from the
counting and knowing of currencies. This media is made
interesting so students are immediately active in buying
and selling transactions. The money market is equipped
with pocket boards, items as objects of sale and purchase,
places for prices and toy money as media support. This
form of media is a colorful board packed in a bag that
attracts students' attention and makes it easier for everyone
who wuses it. Material calculation and recognizing
currencies are very important to be taught to students as an
effort to understand and master social problems in the
economic field. counting material is considered important
because in everyday life students even every person always
calculates in terms of economic, social and natural.

Based on this background, the authors are
interested in developing money market media for counting
and knowing currency class III primary school. The
formulation of the problem in this study is: how to develop
money market media so that it is easier for students to for
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counting and knowing currency class III primary school
and what is the feasibility of money market media for
counting and knowing currency class III primary school?
The purpose of this study was to develop the Money
Market media to make it easier for students to for counting
and knowing currency class III primary school subjects
and Knowledge about Media Money Market
appropriateness in calculating and introducing developed
class III primary school.

II. METHOD

Research on the development of Money Market
media materials for calculating and recognizing the
currency of third grade elementary school students using
the Research and Development (R & D) research model.
This development procedure consists of several steps,
namely: (1) potential and problems, (2) data collection, (3)
product design, (4) product validation, (5) design revision,
(6) product testing, (7) product revision. The subjects in
this study were third grade teachers at SD N I Dodogan
and third grade students at SD N I Dodogan. The trial of
the Money Market media development research product
includes 12 trials of a small group of Dodogan Primary
School students assisted by observers.

This development research uses data collection
instruments in the form of validation sheets and evaluation
sheets. The data used in this development research was
analyzed using qualitative data analysis techniques and
quantitative data. Qualitative data is obtained from the
results of validation tests to media experts, material
experts, learning experts, student response questionnaires,
media assessments by teachers, and observers in the form
of responses, criticisms and suggestions for product
revision material developed. Quantitative data is obtained
from validation sheets filled by media experts, material
experts, learning experts, student response questionnaires,
media assessments by teachers, and observers who
participate in small group trials to assess the market for
money market products that are being developed in
general.

Data obtained from the assessment of media
experts, material experts, learning experts, student
response questionnaires, media assessment by teachers,
and observers are then calculated using a formula (Warso,
2013: 136), as follows:

Number of scores obtained
value = - x 100
Maximum Score Amount

If the value has been obtained, then to find out the
feasibility of money market media, then the assessment is
interpreted into the categories: Very Good, Good, Fairly
Good, Poor, Very Poor according to Sutrisno's opinion
(Suharsimi, 2010: 250) as follows:

Score 81-100 = Very Good
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Score 61-80 = Good
Scores 41-60 = Enough

Score 21-40 = Poor
Score <21 = Very Poor

Based on the above calculations, the development
of money market media is said to be worthy of being used
as a learning media for for counting and knowing currency
class III primary school if they have values above 66-100

III. RESULTS AND DISCUSSION

Based on the assessment of media expert trials that
have been conducted, get a score of 57 and get a score of
83.82 in the category of Excellent Media money market in
terms of media is declared feasible for product testing with
revisions. In the trial of material experts, with a score of
34, the score of 85 was very good. Media money market in
terms of material is declared feasible for product testing
with revisions. Based on the assessment of learning expert
trials, get a score of 37, with a value of 92.50 very good
category. Media money market in terms of learning is
declared feasible for product testing with revisions.

The results of the recapitulation of student
response questionnaires, media assessment by teachers and
active learning observations on product trials (small
groups) on the money market media obtained a value of
90.10. If it is configured as qualitative data, it is included
in the excellent category. The results of the scores obtained
in the student response questionnaire were 232 with a
score of 96.66 in the excellent category. Based on
comments and suggestions from students, it can be
concluded that the material for counting and knowing
currency class III primary school students is very pleasant
and makes students not bored. The media assessment by
the teacher gets a score of 45 with a value of 93.75 in a
very good category. Assessment of observers scored 1307
with a value of 90.76 in the excellent category. Based on
comments and suggestions from observers, it can be
concluded that the money market media calculates and
recognizes the currency of third grade students to make
students more active when learning takes place.

1. Qualitative data analysis

Qualitative data analysis is used to process data
obtained from the results of filling in the validation of
media experts, material experts, learning experts, student
response questionnaires, teacher validation, and active
learning observations in the form of suggestions and
comments. Suggestions and comments from the results of
valuation of money market media are as follows:

a.  Analysis of media expert data

Media experts provide validation and comments
and constructive suggestions for improving the media so
that the media developed is better. Improvement
suggestions and comments include all components in the
media, namely: 1) clearer learning story scenarios need to
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be added to the teachers to apply to students. 2) traded
goods must be more than students. 3) the price of goods is
labeled logically.
b.  Analysis of media material expert

Suggestions and comments from material experts
are the need to improve indicators and learning objectives
that are tailored to the indicators. Next you have to use
operational verbs.
c.  Analysis of Learning expert

Suggestions and comments by learning experts are
as follows: how to use money market media to be replaced
with steps to use the media. Then you need to add steps
about working on the question.

2. Quantitative data analysis

Quantitative data analysis is used to manage data
obtained from the results of filling in the validation of
media experts, material experts, learning experts, student
response questionnaires, teacher validation, and active
learning observations. The quantitative data obtained from
each assessment can be explained as follows:

If the overall value of the money market media is
converted into qualitative data, money market media falls
into the very good and very feasible category.

The following is a chart of expert trial evaluations
and experiments with money market media users,
calculating material and recognizing the currency of class
III students at SD N I Dodogan.
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Figure 1. calculating material and
recognizing the currency of class 111
students at SD N I Dodogan.

From the picture above, the scores obtained from
media experts, material experts, learning experts, student
response questionnaires, teacher media assessments and
active learning observations have exceeded the minimum
money market media feasibility limit, the Very Good
category.

IV. Conclusion

Based on the results of research and development
of money market media, it can be concluded that: the
development of the media money market in the calculation

Advances in Social Science, Education and Humanities Research, volume 303

of material and recognition of the currency of third grade
elementary school students refers to  Sugiyono
development model (2015: 409). The steps taken are:
analyzing potential and problems, data collection, product
design, design validation, design revision, product testing,
product revision.

The feasibility of money market media for for
counting and knowing currency class III primary school
that have been developed has the results of various aspects
of assessment, including: The money market media aspect
scores 57 and scores 83.82 in the Superior category with a
score of 34, a score of 85 is very good. Based on the
assessment of the learning expert trial, get a score of 37,
with a value of 92.50 in the very good category. The media
money market in terms of learning is declared feasible for
product testing with revisions.

The results of the recapitulation of student response
questionnaires, media assessment by teachers and active
learning observations on product trials (small groups) on
money market media scored 90.10. If it is configured as
qualitative data, it is included in the excellent category.
The results of the scores obtained in the student response
questionnaire were 232 with a score of 96.66 in the
excellent category. Based on comments and suggestions
from students, it can be concluded that the material for
calculating market money media and recognizing the
currency of third grade elementary school students is very
pleasant and makes students not bored. The media
assessment by the teacher gets a score of 45 with a value of
93.75 in a very good category. Assessment of observers
scored 1307 with a value of 90.76 in a very good category.

REFERENCES

[1]. Anitah, Sri W, dkk. 2008. Strategi Pembelajaran
Matematika. Jakarta: Universitas Terbuka.

[2]. Arsyad, Azhar. (2011). Media Pembelajaran. Jakarta:
PT Raja Grafindo Persada.

[3]. Daryanto . (2010). Media Pembelajran . Yogyakarta :

Gava Media.

[4]. Depdiknas.  2008.  Kriteria Dan  Indikator
Keberhasilan Pembelajaran. Jakarta: Direktorat
Tenaga Kependidikan Direktorat Jenderal
Peningkatan  Mutu  Pendidik Dan  Tenaga

Kependidikan Departemen Pendidikan Nasional.

[5]. Dewi, Meita Candra. (2015). Pengembangan
Permainan  Kartu  Kuartet  Sebagai  Media
Pembelajaran IPS Materi Jual Beli untuk Siswa Kelas
T Semester 2 SD Gugus II Kecamatan
Kedungkandang Kota Malang. Skripsi. UNM

[6]. Hartono. 2012. Statistik Untuk  Penelitian.
Yogyakarta: Pustaka Pelajar

[7]. Dimyati, Mudjiono. 2013. Belajar dan Pembelajaran.
Jakarta. PT.Rineka Cipta dan bekerja sama dengan
Departemen Pendidikan dan Kebudayaan

97



[

ATLANTIS

PRESS

[8]. Fajariyah, Nur & Devi riratnawati. (2008). Cerdas
Berhitung Matematika. Jakarta : CV. Grahadi

[9]. Hasan, Ahmad. (2004). Mata Uang Islami. Jakarta:
PT Raja Grafindo Persada

[10]. Heruman. 2012. Model Pembelajaran Matematika di
Sekolah Dasar. Bandung: Rosdakarya

[11]. Indriana, Dina. 2011. Ragam Alat Bantu Media
Pengajaran. Yogyakarta: Diva Press

[12]. Menurut Zaini & dkk (2008). Strategi Pembelajaran
Aktif. Yogyakarta: PUSTAKA INSAN MADANI.

[13]. Nuraeni, F., Dewi Tresnawati. (2015). Pengembangan
Aplikasi Fiqih Jual Beli, Hutang Piutang dan Riba
dengan Menggunakan Sistem Multimedia. Vol.12.
Garut. SEKOLAH TINGGI TEKNOLOGI GARUT

[14]. Putri, Ari Dyah. (2014). Pengembangan Media
Permainan “Jual Beli Barang” dalam Pembelajaran
Matematika Materi Operasi Hitung Campuran di
kelas IV SDN Oro-Oro Dowo Kota Malang. Skripsi.
UNIVERSITAS NEGERI MALANG

[15]. Riyadi. (2008). Senang Belajar Tematik Matematika.
Jakarta: PT Bumi Aksara

[16]. Sanjaya, Wina. 2006. Strategi Pembelajaran
Berorientasi Standar Proses Pendidikan. Jakarta:
Kencana Prenada Media Group

[17]. . 2006. Perencanaan dan Desain
Sistem Pembelajaran. Jakarta: Kencana Prenada
Media Group

[18]. Sudjana, Nana dan Ahmad Rivai. 2013. Media
Pengajaran. Bandung: Sinar Baru Algesindo

[19]. Sudjana, Nana. 2013. Penilaian Hasil Proses Belajar
Mengajar. Bandung: PT Remaja Rosdakarya

Advances in Social Science, Education and Humanities Research, volume 303

[20]. Sugiyono. 2014. Metode Penelitian Kuantitatif,
Kualitatif dan RnD. Bandung: CV

[21]. Suharsimi, Arikunto. (2011). Prosedur Penelitian
suatu pendekatan Praktik. Jakarta: Rineka Cipta

[22]. . 2010. Prosedur Penelitian Suatu
Pendekatan dan Praktik. Jakarta: Rineka Cipta

[23]. Sanjaya, Wina. (2012). Strategi Pembelajaran
Berorientasi Standar Proses Pendidikan. Jakarta:
KENCANA PRENADA MEDIA GROUP

[24]. Sukmadinata dan Nana S. 2013. Metode Penelitian
Pendidikan. Bandung: Rosda

[25]. Sugiyono. (2014). Metode Penelitian Pendidikan
(Pendekatan Kuantitatif, Kualitatif, dan R& D.
Bandung: ALVABETA

[26]. Syaodih, Sukmadinata Nana. (2012). Metode
Penelitian Pendidikan. Bandung: ROSDA KARYA

[27]. Susanto, Ahmad. (2013). Perkembangan Peserta
Didik. Jakarta: RINEKA CIPTA

[28]. Sukardi. 2009. Metodologi Penelitian Pendidikan.
Jakarta: Bumi Aksara

[29]. Sunarto. (2013). Perkembangan Peserta didik.
Jakarta: RINEKA CIPTA

[30]. Taniredja, dkk, (2013). Model-Model Pembelajaran
Inovatif dan Efektif. Bandung: Alfabeta

[31]. Undang-Undang Republik Indonesia Nomor 20
Tahun 2003 Sistem Pendidikan Nasional. 8 Juli 2003.
Lembaran Negara Republik Indonesia Tahun 2003
Nomor 4301. Jakarta

[32]. Willis, Dahar Ratna. (2011). Teori-Teori Belajar dan
Pembelajaran. Jakarta: Erlangg.

98





