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TABLE IV. GRANGER CAUSALITY TES 

Null Hypothesize Obs F-Statistic Prob. 

DF does not Granger  

Cause RGDP 

13 3.5861 0.0367 

RGDP does not Granger  

Cause DF 

13 3.6743 0.0314 

DF does not Granger  

Cause TZ 

13 4.7527 0.0211 

TZ does not Granger  

Cause DF 

13 4.9815 0.0094 

TZ does not Granger  

Cause RGDP 

13 0.8745 0.7862 

RGDP does not Granger 

 Cause TZ 

13 3.1269 0.0463 

IV. POLICY SUGGESTIONS FOR THE DEVELOPMENT OF 

SPORTS INDUSTRY 

The empirical analysis shows that there is the Granger 
causal relationship between sports industry and national 
economy, that is to say the development of sports industry 
plays a positive role in promoting growth of national 
economy. Therefore, it is significance to the sports industry 
itself and the development of national economy can also 
promote the further development of the sports industry. The 
following policy suggestions are provided, hoping to have 
certain effect to the development of China's sports industry 
and national economy growth. 

A. Improve the Status of Sports Industry in the National 

Economy 

The past development of sports industry in China relies 
on the support of the government, some sports industry 
decision makers do not have a clear understanding of the 
role, nature and status of sports industry. For a long time 
sports industry economic effect had benn ignored. Although 
China's economy is in the stage of rapid development, with 
the global financial crisis in 2008, China's economic growth 
has slowed down, it will be impossible to completely rely on 
government investment to develope economy. Therefore, 
finding new economic point of growth and expanding 
domestic demand will be the new economic growth starting 
point. So our country must improve the important status of 
sports industry in national economy, must change the 
government's role and responsibility in the development of 
sports industry, must strengthen the administrative manage-
ment and macro guidance. 

B. Open Sports Consumer Market and Improve Sports 

Consumption Consciousness 

Consumer demand is the driving force to promote 
economic growth of sports industry, it belongs to the 

consumption areas of the tertiary industry, thus increasing 
the consumption of sports industry naturally will increase 
consumption of the tertiary industry, then the optimization 
of the economic structure is of great significance to improve 
the quality of economic development. Moreover, with  rapid 
development of China's economy and the improvement of 
people's living standard, the consumption demand of sports 
has greatly been improved, so that  new vitality has been 
injected for the development of the sports industry, and it 
puts forward higher requirements for the development of the 
sports industry. Therefore, we must open sports consumer 
market, raise people's awareness of sports consumption. 
This requires us to strengthen the publicity of sports consu-
mption and constant guide, by repeatedly strengthening 
people's awareness of sport consumption. 
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